M. A. Mass Communication & Lateral Entry 4™ Semseter

Max. Marks — 30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.

> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

> Each page of the assignments must carry your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format

size, of maximum data 10 MB per assignment.

> The student needs to upload assignments on students’ portal.

\%

submission of Assignments please.
Each question carries 5 marks.
Last date of submission is 31* May 2026 .
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MSM-531-A: Newspaper Production & Management

Assignment — 1

1. What is newspaper management?
HHTAT T Ja&+ 7 87

2. What is ownership in newspapers?
. e o
THTATE T3 § TqTTHA 97 82

3. Write two functions of a newspaper.

AT I % a7 19 o)

Assignment — I1

1. What is newsprint policy?

TS AT F 7 52

2. What is the role of editor?

HOTE it IR F97 22

3. What is circulation?
THTL T 82

Read “How to upload online Assignments’ and check the Instructions for online



MSM-532-A: Print Media Production

Assignment — I

1. What is print media production?

iz Hfe=m e #r 82

2. What are elements of design?

e % T FT 82

3. What is layout?
AT FAT 872

Assisnment —I1

1. What is photo editing? /

et ufefdr w82

2. What is headline writing?

AT @ F47 8?2

3. What is page making?
ST HTT AT 82



MSM-533-A: Print Media Production

Assignment — I

1. What is feature writing?

= o T 8?2

2. What is editorial writing?

T G FIT 82

3. What is news report?
TATATE T I 82

Assisnment — 11

1. What is caption writing?

FTIT @ FAT 52

2. What is magazine design?

CUEIEAEEIER KRV,

3. What is backgrounder?
TFIATSST FT 82



MSM-531-B: Radio & Television Production

Assignment — I

1. What is radio production?

TR SEFe T 82

2. What is TV production?
T TS T 82

3. What is radio script?

e o T 2

Assignment — I1

1. What i§ TV interview?
AT TeTe FATE?

2. What is sound recording?

ey Frapt e T 29

3. What is camera shot?

FHIT 9Tfe FAT 2



MSM-532-B: Electronic Media Production

Assignment — I

1. What is electronic media?

Zert v T o 27

. What is video editing?

Ffeeft i o 59

. What is news bulletin?

I AT FAT 82

[\

(98]

Assisnment — 11

]

. What is documentary?

SRLHST FT 27

2. What is lighting in production?
ST H AT F4T 872

3. What is script writing?

e T FIT?



MSM-533-B: Electronic Media Production

Assignment — 1

1. What is media production?

HIT= AT TreF9e #7182

2. What is audio editing?

R TR T 2

3. What i1s TV news?
THET T 97 22

Assigsnment — 11

1. What is panel discussion?

A =41 FAT 52

2. What is advertisement production?

IEEIRCREE I DIEY,

3. What 1s media content?

Hifear iz #7282



MSM-531-C ADVERTISING (SPECIAL PAPER-1V)

Assignment -1

1. Explain the concept of an information campaign. Discuss the key steps involved in
campaign planning and setting objectives.

TAAT AT (Information Campaign) #T STTLTIUT T AHSATST| TSI il TTSTAT
(Planning) 3T I2eAT o TH&ITXOT o =T LU T AU S0

2. What is target group analysis? Explain the importance of appraisal and analysis in a
successful campaign.

fera q9g T[T (Target Group Analysis) F9T g2 TF 6 SATHITT H HeATH (Appraisal)
S T[T (Analysis) FT g TarsUl

3. Discuss the role of creative strategy in campaign management. How do media options and
media selection influence campaign effectiveness?

STIATT TFaT § TRUTET TeesiT sl IHERT 9T F4T hio10| HITS AT faehed 3T Hifear 93+
AT T woTaefierar T FF TqTEd wd g2

Assignment — I1

1. Explain the importance of copywriting and artwork in advertising campaigns. Also discuss
the role of budgeting in campaign planning.

TSI ST HIHITSieT ST Seas F7 Hged GHATST| |1 gF ATHATT TS § a9l
gt &t syfReT 9% == 7 S

2. Analyze the role of political campaigns in image/brand building. Explain SWOT analysis
as a tool for developing marketing strategy.

TSR STTHATAT 1 /AT T #/ ST 7 fFraeor o) wrhier Toriia feemfea
FXA & o7 SWOT fargwor it a9=mem|

3. Describe the process of planning and launching a new product. Explain test marketing
techniques and the concept of brand equity.

qU IATE T TISTAT 3L AT T THAT T FOTT HIOTT| TEE TR T Tohe 11 3L TS
HEEEIEERIECIETR R E




MSM-532-C ADVERTISING (SPECIAL PAPER-V), Production

Assignment -1

1. Explain the step-by-step process of planning an advertising campaign for a product. Why is
maintaining proper documentation of each step important?

et IeuTe o forw fasmae st i Foreag FISTAT TRt T THATS T TS F207 &7
3= TE (Documentation) T&HT FT ATT9TF 82

2.Differentiate between classified display ads and display ads. Discuss their role and
effectiveness in an advertising campaign.

FATH RIS oveer fasmoe e e fasmae ¥ siaw oqw fiforo) e fasmae srfs=m o 3+t
T S TATaiar 9% = =71 i)

3. Discuss the characteristics of TV and radio advertisements. How do they differ in terms of
reach, creativity, and audience engagement?

AT i YT [AsTaeT it fAerwarat 9% 7=t fitrw) 9§+ (Reach), TAATHFAT (Creativity)
ST T9Th FgATHAT (Audience Engagement) 3 H&W H TAH 47 (A< g7

Assignment — 11

1. Explain the importance of outdoor advertising methods such as hoardings, transit ads, and
wall writing in promoting a product.

STATE o YA | AT ¥ [AATIT HIETHT STH BT, STiole (SS9 S <aTY o@ T Hged
AT

2. Describe the role of brochures and banners in an advertising campaign. What key elements
should be included in their design?

ST SATHETe # AT 3T ST 6 S[THHT 7 01 i Tor0)| 3 [ST3 # fohel @ qeal &l
QTTHeT TR AT ST AT T2

3. Why is the presentation of an advertising campaign important? Discuss the criteria for
evaluating the effectiveness of a campaign.

A sToe TS it I (Presentation) FT HZca Q0T 8?2 ATATT it TATALNAT 6 TodTo
F HTIEST 9% I41 HIoTT|




MSM-533-C ADVERTISING (SPECIAL PAPER-VI) PRODUCTIONS

Assiecnment — 1

1. What is the importance of maintaining a record of each step in an advertising campaign?

s ST &y =0T & Raie a9 TEHT Ff Agca ol 67

2. What are classified display ads and display ads? State one key difference.
FATHIRISE Bt FAATIA 3% foeeetr A== #41 gid 52 UF H&T a¥ aarsul

3. Mention two features each of TV ads and radiQ ads.
et A= s 2= A dir 2r-ar fBreraare aarem)

Assisnment — 11

1. What are hoardings and transit ads? Give one example of each.

IS 3 Zifore s 4T €2 Yo T U 30T «IorT)|

2. What is the role of brochures and digital/web ads in advertising?

s # sire s RfSrea/aa Bt 6 Fr sgfawr 82

3. Why is presenting an advertising campaign important for students?

gt & forw fEsmae stfSrme & seqfa #7 wgeayt 82




MSM-531-D Corporate communication and Public Relations Special Paper IV P R
Campaign Planning

Assignment — 1

1. What is a PR campaign? How does public opinion influence PR campaign management?

T AT 47 &2 STFHA (Public Opinion) T3 SITSTH T4 il & TATAT FLaT 82

2. Differentiate between misinformation and disinformation. What is the role of crisis
communication in PR?

s Rif e sfiv Rugehiaed | ofa¥ sarsu)| = § Hshe §=71¢ (Crisis Communication)
T T JHFT 52

3. What is consumer behavior? Mention any two factors affecting consumer behavior.

STHATH a8 Y (Consumer Behavior) FT 82 TH THTET Fee ATel (hET &1 FHILHT HT Ioc1@
|

Assignment — 11

1. What is consumer attitude? How does it relate to consumer satisfaction?

STHITHT FIEHI (Attitude) FIT §2 Tg STHIH S8 & FF J=T 82

2. What is social marketing? Mention two basic principles of social marketing.

T TR I T 52 THeh &l o "G aareul

3. What is Corporate Social Responsibility (CSR)? Why is it important for companies?
FITE AT REA( At et (CSR) FAT 2 Tg HAAT & o7 FAT Agea ol 872



MSM-532-D CORPORATE COMMUNICATION & PUBLIC RELATIONS
(SPECIAL PAPER-V) PRODUCTIONS

Assignment -1

1. What is corporate photography and corporate video production? State their importance in
communication.

FIITLE BIEFITH 3T FHITTE AT TISFAT FAT 82 HATC H IAHT Hged FqT120]

2.What is a corporate web portal? Mention two key elements of content development for it.

FIAIYE AT T FIT 82 THH hed SAATHE & &l T acF IqT5U|

3. What is pre-launch research? Why is market research important before launching a
campaign?

-offea = 77 g2 ATHITT F LA | Tl ITS(1L SATHLTT FA1 AT 82

Assignment — 11

1. What is issue management? Give one example of an issue management campaign.

T HSTHE FIT g2 THH ATHATT HT Teh IETZLT &I

2. What is event management? Mention one objective of organizing an exhibition.

Tae HASTHE FAT 8?2 W= (Exhibition) SITETHIA F3A T Uk 3297 TaT2U|

3. What is an image-building campaign? Why is it important for an organization?

T fafee st a7 82 =8 foeT |1 & forw i Ageat 82




MSM-533-D CORPORATE COMMUNICATION & PUBLIC RELATIONS
(SPECIAL PAPER-VI) PRODUCTIONS

Assisnment — I

1. Why is maintaining a portfolio important for students in practical subjects?

TR =i & At o o Tehiter aaTy T@ T #1 qgcaqul 82

2. What are the basic steps involved in planning a PR campaign?

AT TSI T FTSIAT T o {&T T F T 52

3. What is a social marketing campaign? State one objective of it.

TTTS HTR (ST SATHITH 97T g2 THHT UF 32T IdqTS |

Assignment — I1

1. Why is the launch of a campaign important after planning?

TISTAT ST o T& ATHIT BT Ao HLAT AT ATT9AF 52

2. What is a press conference? Mention one key feature of it.

S FHISHE T 82 TEehl U Je [[Avar aarzu)

3. What is the 1mportance of group Work in organizing a press conference?
ST IS ST % § THg 1A & F#97 958 57




MSM-534 PRESENTATION & COMMUNICATION SKILLS

Assisnment — 1

1. What are communication skills? Mention any two essentials of effective communication.
AT H19e (Communication Skills) FT &2 TATAT HATT & FRET &7 AT qcd a2l

2. What is group discussion? State one important technique of public speaking.

9 ST 4T 82 qiectsh T &l UFh Agedqul aahd s aarzu]

3. How can reading skills be improved? Mention one method of note-making.

TR o RIS R hel AT ST TRl g2 712 a9 it Ua &8 aarem)

Assignment — I1

1. What is written communication? Name any two forms such as letter, report, memo, or
notice.

Forfera 5= AT 82 S8 TRt & ®9 o9 9=, OTE, {1 7 A" % 979 Jdrs Ul

2. What are presentation skills? Mention one pre-presentation preparation step.

SSteT TRaned FAT 82 QA | Tgel i AT &1 Uah =0 JqTs 0]

3. What are presentation aids? Name any two types and state one role of meetings in
communication.

SSTESTT USH FAT 82 T8 [l &1 TohT¥ TaTe U ST FA1L H HITT il UFH AT a1 0]




MSM-535 Comprehensive VIVA

Assignment — I

1. What are rumors in communication? How can publicity help in controlling them?

HATY | AT (Rumors) FIT ZIAT 82 Irg (MATT L § qlecATHl vFl TgIae gIal g7

2. What is motivation in consumer behavior? Give one example.

SYHATHT ZE2TE H YT (Motivation) FIT §? T IITELU T

3. Mention any two strategies used in social marketlng campaigns.

TTIT AT (a7 ATIATAT § ITTNT 6T ST ATAT FRET &7 TOTH AT T 37 oot i 0|

Assisnment — 11

1. Name any one company in India involved in CSR activities and mention one initiative.
qTed H Tuaee Tfatafet # omfier et U U=l 7 979 aq120 S STl UF I8
|

2. What is the role of body language in interviews?

ATATTE (Interview) H STST ATaST 2T FAT TIHFT ZIaT 82

3. Differentiate between digital/web advertising and outdoor advertising in one point.

fSea/Aas A= v srses fAsma= § U a7 aqrzu)
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